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   Memo 

To:       Jen Wills        

From:   Rec Staff  

Date:       Sept 6, 2018 

Re:          August Report 

 

 Foundation: 
o Treasurer filed first Annual Report to Secretary of State of Washington. 

Foundation ownership has officially transferred to the Board officers.  
The Foundation has received approximately $6,600 in donations so 
far, and is finalizing marketing material development to increase 
awareness of the foundation. 

         Goals: I, II, III  

 Grants/Fundraising: 
o Submitted a proposal for grant funding to increase the number of First 

Lego League Junior teams operating under Parks and Recreation by 6 
teams to the Weyerhaeuser Giving Fund in the amount of $5000. 

o Discussing further collaboration with Puget Sound Energy in support of 
the Teen Center; meeting with staff to update and expand our Teen Center 
sponsorship information packet and discuss goals for funding expansion 
of current programs. 

o Submitted our final billing to CDBG for our Archie Anderson program, 
and should receive reimbursement in the amount of $8,945 within 30 
days.  

o Beginning the invoice process for NCLI funding support our Summer Kids 
Go Green program. All summer camp and Archie Anderson participants 

Recreation Division 
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were able to go on three field trips to nearby state parks and nature areas. 
They participated in outdoor recreation at least 3 hours each day, and 
experienced kayaking, fishing, archery, compass/map, GPS orientation, 
environmental education and garden and nutrition education through 
grant funding. 

Goals: I, II, III 
 

 Internship: 
o Goodwill Intern Chloe Reinecker focused on getting high quality photos of 

Concerts at the Lake, Summer Kids Go Green and Archie Anderson 
activities and has created flyers to market Movies at the Lake activities.  
She created a display of summer youth activities which was exhibited at 
Family Outdoor Adventure. She has developed the flyer and marketing 
materials for Extreme Machines, and is working on the Fall school flyer as 
her final project of her internship, which ends September 7th. 

 Marketing: 
o Utilized Peachjar to market Movies at the Lake through their free 

community event special. 
o Fall Brochure design was completed completely in house. Staff noticed a 

significant reduction in time required to produce this brochure vs. that for 
Summer 2018, our first in house design, or for issues prior to that which 
utilized outside designers. We featured local children and the Shay 
Locomotive on our front cover, and more class/activity pictures of our own 
participants inside the issue. We also introduced instructor bios in this 
issue, which was a suggestion we received from our LERN brochure design 
review. Ad sponsorship totaled $1575, plus $935 in trade for Parks and 
Recreation ad placement in the Chamber of Commerce annual brochure. 

Goals: I, II, III 

 Community Outreach: 
o Participated in National Night Out in cooperation with the Highlands 

Neighborhood Association and the Longview Police Department. 
o Participated in Youth and Family Link’s Back to School Fair on August 

23rd. 
Goals: I, II, III 

 Community 
o 25 park rentals in August. Includes community events, private and non 

profit rentals 
o 116 of 126 Community Gardens are rented (92.5%) 
o First ever beer garden was allowed at Roy Morse Park for the United 

Way Softball Tournament held on August 4 

 Goals: I, II, III 
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Things to Know: (Upcoming Events/News) 
September 8: Seahawks $5/5K 
September 15: Cowlitz Tribal Health Walk (hosting a booth) 
September 18: Wauna Wellness Fair (hosting a booth) 
September 21: Moonlight Run 5K 
September 22: Extreme Machines 
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